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The City of Palm Springs, located in the center of the fastest growing large county in
California - Riverside County, has enjoyed excellent growth in recent years and should
continue to grow. The growth of Palm Springs is summarized as follows:

GROWTH FROM 2000 THROUGH 2009

Actual 2009 Growth
Permanent Population  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 47,601  . . . . 11.2%
Seasonal Population . . . . . . . . . . . . . . . . . . . . . . . . 33,000 – 35,000  . . . . . . n/a
Annual Hotel Guests  . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1,000,000  . . . . . . n/a
Total Taxable Sales1  . . . . . . . . . . . . . . . . . . . . . . . . . . $842,000,000  . . . . . 40%
Retail Sales1  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . $668,000,000  . . . . . 47%

Restaurant Sales1  . . . . . . . . . . . . . . . . . . . . . . . . . . $158,000,000  . . . . . 36%
Hotel Room Sales . . . . . . . . . . . . . . . . . . . . . . . . . . . . $105,000,000  . . . . . 10%
Assessed Valuation  . . . . . . . . . . . . . . . . . . . . . . . . . $9,793,000,000  . . . . 108%
Airport Passenger Traffic  . . . . . . . . . . . . . . . . . . . . . . . . . 1,465,000  . . . . . 15%
Valuation of Real Estate Built from 2000-2009  . . . . $1,392,000,000

1 Taxable and retail sales shown are 2007/2008 fiscal year figures - the latest available

� P O P U L AT I O N
Population in Palm Springs has grown to
47,601 permanent residents at the beginning of
2009. In addition to the permanent population,
another 33,000 to 35,000 people live in the 
city on a part time basis, bringing the total 
population to more than 80,000 residents at 
various times of the year.
– By the year 2020, the city’s population is 

projected to grow to over 55,000 with an 
additional 35,000 to 40,000 winter residents.

Also, between 2.5 and 3 million tourists visit the Coachella Valley annually. Approximately one
third of these tourists stay in hotels in Palm Springs.
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� D E M O G R A P H I C S
MEDIAN AGE
The median age in Palm Springs is 46.9 years according to the U.S. Census. The age 
distribution in Palm Springs is as follows:

Under 20 years  . . . . . . 18.7% 45 – 65 years . . . . . . 26.4%
20 – 44 years  . . . . . . . 28.7% 65 and over  . . . . . . . 26.2%

MEDIAN INCOME
Median income levels in Palm Springs are as follows for the permanent residents:

2010 2000 % increase
Per capita income  . . . . . . $34,245  . . . . . . $26,382  . . . . . . . 29.8%
Household income  . . . . . $58,955  . . . . . . $36,832  . . . . . . . 60.1%
Family income . . . . . . . . . $66,619  . . . . . . $46,333  . . . . . . . 43.8%

AVERAGE HOUSEHOLD
The average household in Palm Springs has 2.10 people while the average family size in the
city is 2.86 people.

� C O S T  O F  L I V I N G
The cost of living in Palm Springs and the Coachella Valley is approximately 11% below the
overall cost of living in the Los Angeles region. Major benefits are derived from the differential
in the cost of housing, which is roughly 40% less than the surrounding counties of Orange,
Los Angeles and San Diego.

� R E TA I L  S A L E S
Total taxable sales and retail sales have grown
almost every year since 1995. In the 2007/2008 
fiscal year:

– Total taxable sales has grown from $601 
million in 2000 to $842 million during 2007/2008
– an increase of 40% since 2000.

– Retail sales has grown similarly – increasing
from $454 million in 2000 to $668 million during
2007/2008 – an increase of more than 47%.

Retailers benefit not only from the permanent 
residents but also from the seasonal population, 
plus the hotel guests and visitors who come to 
Palm Springs annually and stay in non-hotel accommodations.

Palm Springs’ growth is expected to continue because of active construction of new 
residential developments, numerous new retail and hotel developments and the ongoing
expansion of the tourism industry in the Coachella Valley.
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WHAT ABOUT THE SUMMER MONTHS?
Unlike the earlier years when not much business was 
done during the summer in the desert region, the city 
of Palm Springs has become a full-year economy.

Essentially all businesses remain open during the 
summer months to share in the phenomenal economic
growth the region offers.

Palm Springs’ third quarter – the summer quarter –
shows total taxable sales have grown to approximately
$139 million during the 2007/2008 fiscal year. The 
significance is that 3rd quarter retail sales have not 
been affected substantially by tourists or the seasonal
population.

– Retail sales in 2007/2008 were well distributed 
among the four quarters with the lowest quarter 
producing 21.5% and the highest quarter producing
28.4% of yearly sales.

� T O U R I S M
The big story in the Palm Springs tourism sector
is the impressive number of refurbished high 
quality hotel rooms recently put into service and
some new hotels in the planning process. In all,
more than 1,200 hotel rooms in the city have
been refurbished during the past year spurred on
by the city’s Hotel Operations Incentive Program
which enables certain types of new and renovated
hotels to keep up to 50 percent of the additional
transient occupancy tax (TOT) they generate. 
The financial incentives have helped current 
hoteliers renovate and/or expand their properties
at a time when such major capital investments
have otherwise been extremely difficult to fund. 

Two newly refurbished hotels, the Renaissance Palm Springs and the Hyatt Regency Suites, 
provide extra meeting delegate capacity and greatly enhanced amenities to complement the 
Palm Springs Convention Center. In 2005, the center underwent a $30 million expansion and 
upgrade project; it can now accommodate more than 75% of the groups that choose California 
for their conference – up from 58% prior to expansion.

With all of the renovated space and new hotels in planning, the city is in a great position within 
the very competitive marketplace for business and leisure travelers. 
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� C O N S T R U C T I O N
Since 1990 a total of $1.739 billion in building permits were issued in the city of Palm
Springs. This is an average of $91 million per year. During the year 2009, construction
totaled more than $66 million based on building 
permit valuations. 

In 2009 construction was segmented as follows:

– Single family residential construction accounted
for $15.7 million during 2009 representing 59 
single family homes.

– Commercial construction totaled more than 
$4 million during 2009.

– Other construction, including alterations and 
additions, accounted for $41 million.

� H O U S I N G
Palm Springs has a variety of housing types and values – ranging from affordable homes
and condominiums to multi-million dollar estates.

The median home price in the Palm Springs
area stood at $250,000 at the beginning of
2010. This compares with the following median
home prices in other California regions:

– California  . . . . . . . . . . $307,000

– Los Angeles . . . . . . . . $354,000

– San Diego  . . . . . . . . . $382,000

– Orange County  . . . . . $496,000

The relatively lower median home prices 
facilitate a wide range of opportunities in 
Palm Springs for developers, homeowners 
and investors.

We want to help you in your business developments. Enjoy the good life in Palm
Springs and make us a part of your future. For further information, please contact:

CITY OF PALM SPRINGS
Community & Economic Development Department

3200 Tahquitz Canyon Way
Palm Springs, CA  92262

Phone (760) 323-8259   Fax (760) 322-8325
www.palmspringsca.gov
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